
Optimize your digital transformation strategy with our 
 We’ve helped 

startups, SMBs, and enterprises dramatically improve 
business outcomes with bespoke Software product 
engineering services, including custom web 
development.

custom web development services.

We’re recognized 
for our excellence

Who are we 

Founded in 2010, Unified Infotech is a global digital transformation 
partner. We help turbocharge your growth by using cutting-edge 
technologies and the best-in-class processes and practices.

Get in touch with us at
Get Connectedhello@unifiedinfotech.net

8 Which Strategy is Right for You?

Criteria
SEOCRO

Conversion Rate Optimization Search Engine Optimization

Short-term ROI and conversion 
boost

Long-term traffic and visibilityWebsite 
Goals

Already has high traffic Needs more organic trafficTraffic 
Volume

Low to moderate Moderate to highBudget for 
Content

Short to medium term
Long term, gradual 
improvement

Timeline for 
Results

Analytical skills, UX knowledge
SEO expertise, content and link-
building skills

Technical 
Skills Needed

7 Potential Challenges

CRO Challenges

Requires significant data analysis and 
ongoing testing.

Potentially limited impact if traffic 
volume is low.

SEO Challenges

Slow results may take months to see 
ranking improvements.

Requires consistent content and 
maintenance.

6 Implementation Stats

Businesses implementing 
CRO see up to a  increase 
in conversions.

20%

VWO

SEO is responsible for  of 
website traffic for most 
companies.

53%

CleanCommit

5 CRO and SEO Techniques

CRO Techniques

03

Conversion Path 
Optimization


Test different CTAs, 
headlines.

02

User Behavior

Analysis


Use heatmaps to 
understand user actions.

01

A/B Testing



Test different CTAs, 
headlines.

SEO Techniques

03

Link-Building


Increase authority with 
quality backlinks.

02

Content Creation


Publish valuable content 
regularly.

01

Keyword Research


Target high-traffic, low-
competition keywords.

4 When to Focus on CRO vs. SEO

Focus on CRO If
Your site has high traffic but low conversions.

You need immediate ROI improvement.

Focus on SEO If
Your site has low visibility and traffic.

You’re building a long-term digital presence.

3 Pros and Cons

Conversion Rate 
Optimization

Pros

Enhances ROI from current traffic.

Improves user experience and 
engagement.

72%
of businesses see immediate ROI 
improvement through CRO.

ConversionXL

Cons

Limited to existing traffic, doesn’t 
attract new users.

Requires constant testing and 
optimization.

Search Engine 
Optimization

Pros

Increases website visibility, 
attracting organic traffic.

Sustainable, long-term growth 
strategy.

61%
of marketers say SEO drives the highest 
ROI for their marketing budget.

HubSpot

Cons

Takes time to see measurable results.

Needs ongoing content creation 
and link-building efforts.

CRO

Primary Goal

Timeline

Approach

Key Metrics

SEO

Primary Goal

Timeline

Approach

Key Metrics

2 Key Differences

Search Engine 
Optimization (SEO)

1 Definitions

Conversion Rate 
Optimization (CRO)

Understanding  and , their 
differences, and their unique benefits to 
create a successful website.

CRO SEO

CRO SEO

Choose the Right Focus for Your 
Website’s Success

Tailoring Your Strategy to Your Goals

Choosing between CRO and SEO depends on your immediate and long-term 

objectives. For businesses looking to maximize existing traffic, CRO can yield quick 

wins, while SEO is essential for building a sustainable online presence and 

attracting new users.

50%
O v e r

of businesses see the most impact from 
combining SEO for traffic and CRO for 
conversions.

MarketingSherpa
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